Name Selection Ideas

Put on your creative hat on, most of the good names are chosen.

· Some suggestions: 

· Toss out the rule of thumb of using a word or words that is descriptive of the business.  Chances are great that someone in your industry has already used that name, or one similar enough to it to be a conflict. If it is descriptive, make sure it is unique and catchy:  Example:  CareerBuilder, 
· Take a word from another genre that is totally unrelated to your industry, and create a “brand” in your industry using the word.  Try geographic elements (such as rocks, mountains, rivers), or places (generic or proper names), physical objects, foods, animals, parts of body: Amazon, Blackberry, Apple, Monster, Survey Monkey, Dog Pile.
· Use a name of a street, combined with a word from your industry: Unlimited choices perhaps? Or use a combination of two street names, like Black & Essington, but avoid an obvious common name like Main Street Pharmacy.
· Combine two words that would normally be unrelated, that result in a catchy combination:  March First
· Make up a word. Use a combination of syllables from other words, or otherwise use something unique.  Examples: Orbitz Travel,  Zoomerang, Buzzmetricks, Intelliseek. Photovoltaics; Motorola; ZyStor Therapeutics; Neoglyphics; Ganymede, Efoora, Razorfish
· Think colors and objects:  Blue Meteor Design, Red Hat Software, Blue Martini, Green Chilies, Black Dog, Tap Root, 
· Use words form other languages: Melati Home Furnishings, Appana Realty
· Use geographic terms or locations:  Amazon, Eagle River
· Use animal names, or derivations of animals:  Razorfish; Dog Pile, Black Dog, Green Cardinal
· Avoid use of letters as the name, even your own initials, such as ABC, or JTM, guarantee they will not be available, they will cause confusion, and they are not memorable or unique.

· Use of sir names is fine, sounding like a law firm or consulting firm:  Smith & Jones, Black & Essington.

